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1. Opinion Leader 
2. Tabloidization 
3. Agenda Building 
4. Priming Effect 
5. Glocalization 
6. Gramsci's concept of "Hegemony" 

~· ••~~mAa~~~-~~~~~~.'.#~T. 
14- (it~~.-): (40%) 

(-) (A)	 ~}&.£.7'G7U!jrEHJt~; .mt (B) TVBS '*~ 

fa] i!i1*,*~:t.; *.14­ a 

( 1) ti sA it J!~ t~ J£• fI-J Jffi ~ ~ t~ J£ t®- fI-J .£ -t-03 )J'I 

(15 20%) 

(2) tAt~J£t~)]-~JT1t.~fl-JJJt~.mt.14-(1520%) 

[~••~:R~-t-J!~-.~~m~.mt.#)]-#(A)or 
( B) , ~11 @J $ ~ 100 .g~)]- • 1t tA a7t tf:PJt )]- ~JT a~ .g~ )]- tf)]- ] 


