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1. A company’s product mix has four important dimensions: width, length, depth,
and consistency. Define or characterize each. (10 %)
2. Discuss and explain the pricing technique of target costing. (10 %)

3. Define physical distribution and characterize the major ﬁmctlons performed
within a physical distribution system. (10 4%)

4. Define and justify the need for integrated marketing communications. 10 4 |
5. Explain push and pull promotion mix strategies for reaching the market. (10 2)
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