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Effectively marketing planning is needed for each business in or‘derv'to'
help the company to attain its overall strategic objectives. List the
prxmary steps and a brief descrlptlon of a marketmg plan. (20%)

Define the e- busmess e-commerce, and e-marketmg stcuss the
difference between the concepts. (15%) '

Define the mass marketing, segment marketing, niche marketing, and

, mlcromarketmg strategies. Identlfy the dlfference between these -

strategles (1 5%)
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